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“Gartner's hype cycles assess the maturity, impact and adoption speed of hundreds of

technologies across a broad range of technology, application and industry areas. It highlights the

progression of an emerging technology from market over enthusiasm through a period of

disillusionment to an eventual understanding of the technology's relevance and role in a market or

domain.”
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*The recommended adoption tirme frame may be swayed in either direction for a technology with a particulark high or low
level of potertial irmpact within an arganization. For example, a Type B company may wait until the Plateau of Productivity
toirvest in atechnology that will result in onky marginal efficiency improvements. On the other hand, a Type G comparny

may be prepared to weather some of the learning experiences of the Slope of Enlightenment for a technology that will have
a majar impact onits core husiness processes.

http://www.gartner.com/it/page.jsp?2d=495475

ype Cycle for Emerging Technologies, 1995
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Adapted from: Rogers (1995), Diffusion of Innovations”
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Understanding The Innovation Decision Process

- the means by which a message gets from the
source to the receiver

-different channels may play different roles in
creating awareness and persuading individuals
to change their attitude tfowards the innovation
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lity Vision and the TIWG Infusion Process
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